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Alexander R. Zavistovich

3108 Foster Avenue, Baltimore, MD 21223 | Cell: 301-633-6772| Fax: 443-961-8983  
positivespin@comcast.net

INDEPENDENT MEDIA CONSULTANT
An award-winning senior-level business communications and editorial professional with extensive contacts across print, digital and broadcast media. Demonstrated ability to develop and lead successful comprehensive communications, advertising, public relations and marketing campaigns for public and private sector clients. Proven expertise in overseeing all aspects of day-to-day management of communications and publishing departments. Recognized for creatively increasing brand awareness and writing compelling content. Skilled at launching and maintaining social media programs, cross-linking engaging content across platforms. 

KEY SKILLS ASSESSMENT

COMMUNICATIONS STRATEGIES – Develop comprehensive strategic marketing and media programs to enhance brand awareness, using targeted business communications to inform and influence multiple varied audiences, increase corporate visibility and advance business goals. 
MEDIA RELATIONS – Create and deliver persuasive and trustworthy content that supports brand and business goals through a large active network of media, business and technology professionals. 

            Areas of Expertise

	· Leadership

· Strategic Planning 

· Business Development

· Brand Positioning

· Marketing Communications
	· Public Relations

· Publishing

· Media Training

· Account Management

· Relationship Management
	· Digital Media

· Social Media

· Public Speaking

· Corporate Spokesperson




EXPERIENCE

INDEPENDENT MEDIA CONSULTANT 





     2003 to PRESENT

•   Create and implement successful strategic communications plans to drive business development for a select group of  

     market-leading technology clients with annual revenues ranging from $10 million to nearly $1 billion. 

•   Lead high-level strategic planning and tactical implementation as Public Relations Specialist for Chicago-based   

 CGLife, acting in a consulting capacity for this life sciences business communications agency. 

•   Successfully obtain media placements in industry-leading publications, including Nature Biotechnology, Cell and Gene, The Washington Post, The Boston Globe, The Wall Street Journal, The Financial Times, Pharmaceutical Manufacturer, Pharmaceutical Technology, Outsourced Pharma, Contract Pharma, The Washington Business Journal, Washington Technology, Federal Computer Week, Federal Times, Industry Week, National Defense, Defense News, Government Executive, FederalNewsNetwork, Network World, Informationweek, IDG News Network, and others.   
•   Write full spectrum of business communications materials, including magazine feature articles, newsletter 

 articles, commentary, advertising copy, brochures, website content, white papers, direct mail letters, marketing slicks, press releases, surveys, and related positioning materials.

•   Execute public relations campaigns, including pitch development and media relations outreach to trade, newsstand, digital and  

    broadcast media. 

•   Conduct media training for company spokespeople to ensure best possible message delivery.

•   Past Judge of the Bronze Anvil Awards of the Public Relations Society of America, evaluating and critiquing PR strategies of agencies representing clients from start-up to top-tier.
STRATEGIC COMMUNICATIONS GROUP, SILVER SPRING, MD                                   
   1998 to 2003
VICE PRESIDENT OF PUBLIC RELATIONS


•   Oversaw all aspects of development of public relations strategy and tactical implementation of campaigns for a 35-member
    high-technology marketing communications agency, serving Internet, systems integration, and telecommunications clients.

•   Sold new business, resulting in acquisition of clients contributing more than $1 million in fees.

•   Primary account manager for a client which contributed $2 million in annual fees.

•   Managed human resources functions for public relations department, including recruitment, performance evaluation, 

    compensation and promotion recommendations.

•   Achieved high-profile client PR placements in publications including Inc., Financial Times, Wall Street Journal and The 

    Washington Post, among others.     

•   Winner of International Association of Business Communicators Silver Inkwell Award of Excellence.

PHILLIPS BUSINESS INFORMATION, POTOMAC, MD 




  1995 to 1998
EXECUTIVE EDITOR and ASSOCIATE PUBLISHER 

•   Primary editorial authority for two monthly magazines and one twice-monthly newsletter; gross annual sales: $6.4 

     million.

•    Primary editorial and publishing authority for two tabloid-size convention daily newspapers and six single-vendor  

     sponsored supplements each year.

•    Supervised three editorial and one production staff members, ensuring performance and cost areas were controlled to 

     meet company plan and profitability goals.

•    Successfully launched several new publication products for this company across multiple industries, using multiple   

     distribution technologies from print to online to digital delivery.

•    Winner of American Society of Business Press Editors Award of Excellence.

ROSSEL ADVERTISING, SILVER SPRING, MD





1994 to 1995
DIRECTOR OF MEDIA RELATIONS
•   Established and implemented new business development strategies to meet company profitability goals.

•   Wrote $300,000 in Service Agreements within first three months of employment.
WATER ENVIRONMENT FEDERATION, ALEXANDRIA, VA



1993 to 1994
DIRECTOR OF TECHNICAL PERIODICALS 

•   Associate Publisher for three magazines and one newsletter serving a national 40,000-member professional association.

•   Approval authority in development of $2.6 million annual operating budget.

INDUSTRIAL MARKETING ADVISTORY SERVICES, FALLS CHURCH, VA


1986 to 1993

EDITOR, RADIO WORLD NEWSPAPER

•   Management and editorial responsibility for twice-monthly, 48-page radio broadcast engineering and management publication. 

•   Managed five editorial staff members and oversaw management of 20 additional contract staff.
NAVAL INTELLIGENCE COMMAND, SUITLAND FEDERAL CENTER, SUITLAND, MD
1983 to 1986

INTELLIGENCE OPERATIONS SPECIALIST

LANGUAGES

•    English (fluent)

•    Russian (basic conversational)

EDUCATION

Bachelor of Arts, The College of William and Mary, Williamsburg, VA

TRAINING

                                       
   •    Advanced Russian Language and Soviet Realities, CIA, Arlington, VA

  •    Basic Intelligence Training Subjects, Norfolk Naval Base, Norfolk, VA



   •    Department of Defense Strategic Debriefing Course, Ft. Huachuca, AZ

AWARDS

                                       •     International Association of Business Communicators Award of Excellence

                                       •     American Society of Business Press Editors Award of Excellence

MEMBERSHIPS/AFFILIATIONS

                                      •    The Screen Actors Guild/The American Federation of Television and Radio Artists

                                      •    Equity Membership Candidate of the Actors Equity Association

                                      •    Founder and Artistic Director, The National Edgar Allan Poe TheatreTM – a 501(c)(3) non-profit theatre

                                      •    Member, Board of Directors, Poe House and Museum, Baltimore, MD
